
SPARK Healthcare Launches Evidence-Based Gamification 
 App to Reach Healthcare Professionals 

Beacon Learning App Uses Gaming Technology to Educate Clinicians about Pharma/Biotech 
Products & Medical Devices 

Brooklyn, NY, July 16, 2020: 

This week, SPARK Healthcare launches Beacon Learning, a first-of-its-kind mobile app that uses 
evidence-based gamification technology to enable healthcare advertising agencies and 
pharmaceutical/medical device companies to educate hard-to-reach customers – especially 
those in “no see” clinics.  In the era of COVID-19, healthcare professionals have become 
increasingly difficult to reach via in-person sales calls and medical conferences, making this app 
a valuable tool for product awareness and adoption. 

SPARK Healthcare has a proven 12-year track record of delivering highly successful, ROI-driven 
solutions in the healthcare industry. The company created Beacon Learning to complement 
traditional sales and marketing efforts and facilitate access to important information regarding 
prescription products, medical devices and clinical study results.   

Beacon Learning uses a results-driven approach that injects competition, interactivity and fun 
into the learning experience for physicians and allied healthcare professionals.  Players track 
progress against colleagues via a real-time leaderboard, get real-time remediation when they 
answer a question and earn points and badges along the way. Game content is customized 
based on the needs of each commercial team sponsor, and personalized invitations are 
distributed to target customers using SPARK’s proprietary database of 500,000 clinician 
contacts.   

Facts & Stats: 
- A recent broad-based clinician study found that 59% of healthcare professionals want to

hear from pharma, but that 51% of them aren’t allowing pharma reps in due to COVID-
19 restrictions, making this app a useful education tool for both industries

- A published study analyzing the Beacon Learning model resulted in a 12% improvement
in knowledge retention compared to a control group exposed to questions in traditional
medical exam format

- A recent national physician survey found that the top two drawbacks to the delivery of
commercial product/devices information today is that it is “not engaging/too dry”
(21.8%) and “takes too much time during clinic hours” (17.75%)

“The Beacon Learning app is a welcome change to traditional ‘sales calls’ because it brings an 
element of fun and interactivity to the product education process.  Plus, I can engage with the 

http://www.beaconlearningapp.com/
https://www.spark-partners.com/


app at a time and place that’s most convenient for me – rather than the hallway or waiting 
room in my clinic when I’m pressed for time.” - Gregory Sawicki, MD, Director of the Pediatric 
Cystic Fibrosis Program at Children’s Hospital Boston 
 
View the Beacon Learning app explainer video here. The app is now available on the iOS App 
Store and Google Play. 
 
About SPARK Healthcare 
SPARK Healthcare delivers results-driven, innovative healthcare solutions for pharmaceutical, 
biotech and medical device companies seeking a competitive edge.  The company operates at 
the intersection of industry, patient advocacy and the healthcare professional community to 
develop unique solutions that address unmet areas of need and deliver against specific ROI 
measurements.  The multichannel online and offline solutions created by SPARK have won 
numerous accolades and awards and are frequently featured in prominent peer reviewed 
medical journals.   
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